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COPY WRITING
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1. ●輛 督余ポ漱ζ:

Write h short

O 可浦く疑Ct
Copy witer.

(五)ね 鍮

Poster colnnlmlcation.

|五)nm前
Trttsit advertising∞py。

〔う マぎh日中引ミ?
Whatis a slogan?

(ぅ 轍 ゴ誅可誅11昧
「

石責前

Point ofpurchasc advcrtisng copy.

lafrmegis: 7o
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2.前 青赫 H国由 赫 ― ゛
前 舗 肺R前 希― ■ぎ｀

嘲1■ 爛H‐qq輔ミl
Explain in dmil thc importance of COpy for an adveFtlSement and how cOpy

co‐ordinates宙th ale othcr deEllCnts ofadvertisement。           (6“ )

(l of2)
P∬.0.
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3.補 田 舗 日うw」国 ゃ¬前 れ 爾 覇 肴 引 で 潮 ミ?W載 |

What is the role of reurch lll crcative copy wnting in an advertislng can■ )algn?

Explain it。                                                 (12)

4。 前 ■¬前 油 哺 ― 聯 鋪 田 論 ⅥHtttuttw載 |

Explain copy witing in advdising while also givlng impomnce to audio― visual

advertising。                       (12)

5。  赫 青Q口nぼ 1間tR:
WHte short notes ofthc follo宙 ng:

(i)ず聞)a岡日希HфR
Types ofcopy witing.

(ii)マ成田囀u■ 1

Mestte Jご ucm

(iiD哺■漱爾 R漏 耶織コ

Legal remctiOn O■ Oopy wFiting.

(iV)マゴミに令ロロ可青前
Copy in Transit Advertisement.                       (3xo

6.缶 Π 前 ホ 奇H3蜘 載 TO¬赫 油 赫 哺
―

|

Explain thc copy wFiting techniques used h sales promotion.        (12)

7.赫 台¬面¬憫:η可可さ?
恥 tis the∞ntribution ofcopy in cornmunication?                (12)

8.甲 劇ゅu哺餘濃 希ゴ 希爺 tう融 |

Explain the basic tttuttstics ofa stlccess嗣 ∞py wnter.                (12)


