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COPY WRITING

fafRaor : R [frwan 3% : 70
Time allowed : Three Hours] [Maximum Marks : 70

P () FIHIH AR, T8 e via F I I |

Note : Question No. 1 is compulsory, answer any FIVE questions from the remaining.
(i) NI T F T} PN %) HHAR T G §T Ford |
Solve all parts of a question consecutively together.
(iii) 5 Y9 B T 98 8 W Frd |
Start each question on fresh page.
(v) @l srTaT 4 s 8 %1 eyt A sl s @ A 8
Only English version is valid in case of difference in both the languages.

1. @&y ] m :

Write in short

() HHTWEH
Copy writer.

(i) T
Poster communication.

(iii) 2w fasmom =id
Transit advertising copy.

(iv) TAEE ?
What is a slogan ?

(v) Hige ik gt T 7 &t
Point of purchase advertising copy. (2x5)

2. frmE w5 e W R e T S e R e % 3 o &

qugFaE Sd 2 |
Explain in detail the importance of copy for an advertisement and how copy
co-ordinates with the other elements of advertisement. (6+6)

(10f2) P.T.O.
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3. fame & g S ore 3 Red i = e 2 el |

What is the role of research in creative copy writing in an advertising campaign ?
Explain it. (12)
4, Togme ¥ &1 dwa 9 AR g e« e i mE wE R |
Explain copy writing in advertising while also giving importance to audio-visual
advertising. 12)
5. wftra o fewfort fafge -
Write short notes of the following :
() G F THR
Types of copy writing.
(i) G T
Message structure
(i) H e | faftes wafm
Legal restriction on copy writing.

(iv) if=re fagmem o i

Copy in Transit Advertisement. (3x4)
6. Tasra dada # g € el it g T bl THIEA |
Explain the copy writing techniques used in sales promotion. (12)
7.  GEARH Hidt A @ 7
What is the contribution of copy in communication ? (12)

8. UH bl Ul i@ & TN & an # ferfgu |
Explain the basic characteristics of a successful copy writer. (12)




