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Note : Question No. 1 is compulsory, answer any FIVE questions from the remaining.

1.

(i) 5% ¥ & G} ST %1 FHAR T G g Fiford |
Solve all parts of a question consecutively together.
(iii) HIH F¥ B} 73 98 @ IRA Ffd |
Start each question on fresh page.
(iv) @ HTaTa 5 3R 817 B IR 3 A d A 2 |
Only English version is valid in case of difference in both the languages.

frafafaa w wftra feoroft frfew -
Write short notes on the following :
(@) woam R

Direct advertising
Gi) r.and.

P.O.P.
(iii) FETH

Public relation
(v) Aafems fosma

Personal selling

(v) Tasmom s

Advertising Scheduling (2x%5)

fergmam e A <Y Wik w1 v Hif |
Describe about the process of advertising campaign planning. (12)

free e 1 99 ) T A9 e - T Rdtwaratl w feram st | fawar & faReaw )

What characteristics would you consider in the selection of media for an
advertisement. Explain in detail. 12)
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4. e swEEEm F a7 R SEgEER & 9o R

What are the elements of Advertising Scheduling ? Describe about the advantages of
advertising scheduling. (12)

5. famE awe R 7 R s Pk & o o v R |
What is advertising Budget ? Describe about the methods of Advertising Budget

allocation. (12)
6. oM FgEUH a1 qui HIfT |

Describe about the marketing research techniques. (12)
7. Iovier Fs HaeA % THRI % 9Ui BT |

Describe about the types of consumer sales promotion. (12)

8. amyfre R S f $EE % THE H 0 R |

Describe about the impact of internet on modern advertising world. (12)




