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Advertising Scheduling
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Describe about the process of advertising carnpaignplanning.
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What characteristics would you consider in the selection of media for an
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advertisement. Explain in daail.

(l of2)

369



o of2)
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閣 記 :of Attertising Scheduling?De"HL about the advantages電 幼
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What is advertising Budget?DHribe about the mthods Of Advcrtising Budget
(12)a1location.
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Describe about the lnarketing research techniques.

7.輸 缶祠詣ホ希肩爾可命 翻改 l

Describe abolltthe types ofcOnsumer sales pFOmOd帆
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